
ICOLIS
The First Annual International Conference on Social, Literacy, Art, History, Library,
and Information Science
Volume 2024

Research Article

Dynamics of Changes in Literacy Culture in
the Social Media Era: Comparative Study of
the Millennial Generation and Generation Z
Ahmad Salman Farid
Lecture Public Communication and Mass Media Communication, STAIN Mandailing Natal,
Indonesia

ORCID
Ahmad Salman Farid: https://orcid.org/0000-0001-8528-9752

Abstract.
This study aims to analyze the dynamics of changes in literacy culture in the social
media era with a focus on millennials and generation Z. The presence of social media
has changed the way individuals access, process and share information. A comparative
study method was used to compare the influence of social media on literacy culture
between millennials and generation Z. Data was collected through structured surveys
and interviews involving participants from both generations. The variables observed
included reading frequency, types of literature consumed, sources of information used,
and patterns of sharing information through social media. The results of the study show
that there is a significant difference between the millennial generation and generation
Z in terms of the influence of social media on literacy culture. Millennials tend to read
digital content more often and use social media as the main source of information.
Meanwhile, generation Z tends to be more active in sharing information through social
media and using special social media platforms to expand their literacy reach.
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1. Introduction

In recent decades, advances in information and communication technology, especially
social media, have changed the way we interact with information and knowledge.
Millennials and generation Z, who grew up in an era dominated by social media, are
experiencing a significant impact in terms of literacy and understanding of information[1].
In this context, changing literacy culture becomes an important issue that requires
deeper understanding.

This research has high urgency because it examines changes in literacy culture in
the era of social media, with a focus on two generations that are greatly influenced by
developments in technology and digital media, namely the millennial generation and
generation Z. In the current context, where social media has become a part integral
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to everyday life, understanding how this generation interacts with information, filters
content, and understands literacy is crucial[2], [3]. This study will fill the knowledge
gap in the literature that has previously not adequately investigated changes in literacy
culture in the era of social media from the perspective of generational differences. Thus,
this research will provide a deeper understanding of how millennials and generation
Z consume, interpret, and participate in social media, as well as how changes in their
literacy culture affect their thought patterns, behavior, and worldview. This research can
provide important insights for education, media and society in facing the challenges
and opportunities that arise along with developments in technology and social media.

The influence of social media on literacy culture is still an active area of research.
Questions arise about how themillennial generation and generation Z interact with texts,
how to obtain information, and how the literacy of these two generations develops in an
increasingly complex digital context. In order to understand the dynamics of changes
in literacy culture in the era of social media, comparative studies between the millennial
generation and generation Z are important[4], [5]. Millennials have been early adopters
of social media, while generation Z grew up with this technology as an integral part
of both generations’ lives. By comparing literacy experiences and behavior between
these two generations, significant differences can be identified in the way they read,
process and share information.

Gaining a better understanding of the changing dynamics of literacy culture in the
era of social media will lead to developing literacy education and promotion strategies
that are more suited to the needs of the millennial generation and generation Z. It is
important to ensure that technological advances do not hinder literacy development,
but instead, are used effectively to encourage deep learning and understanding in this
fast-paced information age. This research provides a deeper understanding of how
social media influences literacy culture in two different generations. The implications
of this research can be used as a basis for developing more effective educational and
literacy promotion strategies in the social media era.

The advent of social media has brought about significant changes in the way individu-
als access, process and share information. Themillennial generation, born between 1981
and 1996, and generation Z, born after 1997, grew and developed in an environment
rich with technology and easy access to social media[6]. This phenomenon sparked
debate about the impact of social media on literacy culture. While social media offers
ease and convenience in accessing various information, there are concerns that this
could have a negative impact on literacy culture. Too much time spent on social media
can reduce the time spent reading and studying conventional literature. In addition, the
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short and fast form and style of communication in social media can influence in-depth
reading abilities and holistic understanding of content.

Therefore, it is important to comprehensively understand the dynamics of changes in
literacy culture in the social media era, especially in relation to the millennial generation
and generation Z. Through comparative studies between these two generations, we
can explore the differences and similarities in reading patterns, the types of literature
consumed, sources of information used, and habits of sharing information via social
media. It is hoped that this research can provide valuable insight into how social media
influences literacy culture in the generation that is growing and developing in this digital
era.

2. Methods

This research was conducted in 2023 in two different locations to describe the com-
parison between the millennial generation and generation Z in the context of their
literacy culture in the social media era. The first location is in Mandailing Natal Regency,
which represents the millennial generation. The second location is in Padangsidimpuan
City, which represents generation Z. The choice of this location was based on the
consideration that the two cities have different social media characteristics and are
representative of each generation.

For sample size, this research uses a quantitative and qualitative approach. For the
quantitative survey, researchers collected data from 100 respondents in Mandailing
Natal Regency, consisting of members of themillennial generation[7][8]. In Padangsidim-
puan City, researchers also collected data from 100 respondents who were members
of generation Z. This survey was used to measure their behavioral patterns and literacy
preferences on social media. Apart from that, researchers also conducted in-depth
interviews with 30 respondents from each generation group, using qualitative methods.
This method allows for a deeper understanding of the experiences, perceptions and
changes in literacy culture that occur within each generation.

This research method is further detailed by referring to related scientific references
which describe the data analysis steps, survey tools used, and interview techniques
applied. These scientific references can help form a more complete picture of the
methodology used in this research[9]. In research on the dynamics of changes in literacy
culture in the social media era, especially in the millennial generation and generation Z,
comparative study researchmethods are used to analyze the differences and similarities
in the influence of social media on literacy culture between the two generations.
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First, data was collected through a survey involving respondents from the millennial
generation and generation Z. This survey was designed to collect information about
reading frequency, types of literature consumed, information sources used, and infor-
mation sharing patterns via social media. The survey questions were designed to cover
important aspects in relation to literacy culture and the influence of social media. In
addition, structured interviews were also conducted to gain a deeper understanding
of individual perceptions, habits and experiences in facing changes in literacy culture
influenced by social media. This interview involves participants from both generations,
taken randomly or based on certain criteria.

The collected data was then analyzed qualitatively and quantitatively. Qualitative
analysis was conducted to identify patterns, themes, and factors that emerged from
interviews and explain the influence of social media on literacy culture[10]. Meanwhile,
quantitative analysis was carried out to statistically analyze the survey data, identifying
significant differences between the millennial generation and generation Z in terms of
social media literacy and influence. By using this comparative study research method,
it is hoped that we can gain a more comprehensive understanding of the dynamics
of changes in literacy culture in the era of social media in the millennial generation
and generation Z. Through comprehensive data analysis, this research is expected to
provide valuable insights for literacy education and development amidst the current
social and technological changes.

3. Results and Discussion

Social media has changed the cultural landscape of literacy in significant ways. As a
very popular communication and information exchange tool, social media has great
potential in shaping behavior in reading and consuming literature. However, the role
of social media in changing literacy culture also has pros and cons. Positively, social
media has increased the accessibility of literature and information. Through social media
platforms, one can easily find articles, blogs, e-books, and other sources of information.
This opens up opportunities for individuals to develop literacy interests, explore diverse
topics, and broaden their horizons.

Apart from that, social media also encourages collaboration and joint learning. Dis-
cussion groups and online literacy communities allow individuals to share ideas, rec-
ommend books, and support each other on their literacy journey. It creates an inspiring
and enriching space for individuals looking to improve their reading and writing skills.
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However, changes in literacy culture induced by social media also have challenges
and risks. One of the main challenges is the shift to shorter and more concise reading
preferences. The characteristics of social media which tend to display information in a
fast and instant format can influence deep and reflective reading habits[11]. Thick books
and more complex reading may be overlooked by a generation accustomed to short,
instant content on social media. In addition, the risk of inaccurate information and the
spread of fake news also increases with the presence of social media. The existence
of multiple sources of information that are not well verified can confuse readers and
hinder the development of critical skills in analyzing and assessing the information
encountered.

In conclusion, the role of social media in changing literacy culture is a complex
phenomenon. Social media can be a powerful tool for promoting literacy, connect-
ing individuals with diverse literary content, and building solid literacy communities.
However, challenges such as shifting reading preferences and the risk of inaccurate
information need to be acknowledged and addressed thoughtfully[12]. It is important for
social media users, educators, and researchers to continue to understand the impact
of social media on literacy culture and develop a balanced approach to ensure the
positive influence of social media in the development of literacy culture.

3.1. Reading Frequency Analysis

In the context of differences in the influence of social media on literacy culture between
the millennial generation and generation Z, analysis of reading frequency is an impor-
tant aspect that needs to be considered. Reading frequency can reflect the level of
engagement and literacy habits between these two generations, as well as the extent
to which social media influences the reading patterns of both generations.

The millennial generation, with its preference for reading digital content, tends to
read more frequently than generation Z. Both generations are used to accessing online
articles, blogs and other digital literacy content via social media[13][14]. This is because
the millennial generation sees social media as the main source of information, so they
tend to spend more time reading various literacy content available on these platforms.
However, it should be noted that the reading characteristics of the millennial generation
can tend to be surface rather than in-depth, given the preference for short and practical
content.

Meanwhile, generation Z, with its emphasis on the visual and interactive aspects
of social media, may experience a slight decline in the frequency of more traditional
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reading. Despite being exposed to a lot of literacy content on social media, generation
Z is more likely to spend time consuming visual content, such as short videos, images
and infographics. Traditional reading activities, such as reading printed books, may not
be as popular for generation Z, although they can still read via digital platforms such as
e-book applications.

The following is a reading frequency analysis table that shows the differences in
the influence of social media on literacy culture between the millennial generation and
generation Z:

Table 1: Reading Frequency Analysis.

Analysis Aspect Millennial
Generation

Generation Z

Frequency of Reading Traditional Literacy Content (Print
Books)

Medium-High Low-Medium

Frequency of Reading Digital Literacy Content (Articles,
Blogs, etc.)

Tall Medium-High

Preference for Reading Short and Practical Content Low Medium-High

Reading Preference for Visual and Interactive Content Low-Medium Tall

Involvement in Online Literacy Communities Medium-High Medium-High

Use of Social Media as a Primary Source of Information Tall Tall

Source: Analysed from the primary source

This table reflects the differences in reading frequency and literacy preferences
between the millennial generation and generation Z. The millennial generation tends
to have a higher reading frequency, both in traditional and digital literacy content. Both
generations also have a tendency to read more in-depth content and are less influenced
by visual and interactive aspects. On the other hand, generation Z tends to have a lower
frequency of reading in traditional content, but higher in visual and interactive content.
Both generations are also heavily involved in online literacy communities and use social
media as a primary source of information.

The table above provides a general overview of how social media influences reading
frequency and literacy preferences among the millennial generation and generation
Z. These differences need to be considered in designing literacy strategies that suit
the characteristics and preferences of each generation, so as to maximize the positive
influence of social media in forming a sustainable literacy culture.

This reading frequency analysis shows significant differences in the influence of
social media on the reading habits of the millennial generation and generation Z. The
millennial generation tends to read more often and is more active in searching for
literacy content through social media, while generation Z tends to have a preference
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for more visual and interactive experiences[15]. read. Being aware of these differences
is important in designing effective and relevant literacy strategies for each generation,
as well as optimizing the potential of social media as a tool for promoting sustainable
literacy activities among others.

3.2. Analysis of Types of Literature Consumed

The millennial generation, which experienced the development of social media at an
early stage, may have different tendencies in using and consuming literacy content on
social media compared to generation Z who were born and grew up in an increasingly
sophisticated digital era. The following is a table analyzing the types of literature
consumed which shows the differences in the influence of social media on literacy
culture between the millennial generation and generation Z:

Table 2: Analysis of Types of Literature Consumed.

Analysis Aspect Millennial
Generation

Generation Z

Printed book Currently Low

E-book Tall Moderate

Articles and Blogs Tall Medium-High

Social Media Post Tall Tall

Visual Content (Videos, Infographics, etc.) Low-Medium Tall

Source: Analysed from the primary source

This table reflects the differences in the types of literature consumed by millennials
and generation Z as well as the influence of social media on literature choices. The
millennial generation tends to still have a significant level of consumption of printed
books, but both generations are also active in consuming literature in the form of e-
books, articles, blogs and social media posts. The millennial generation uses social
media as themain source of information and accesses various types of literature through
these platforms[16]. On the other hand, generation Z tends to have lower interest in
reading printed books, but is more involved in consuming e-books, articles, blogs and
more interactive visual content via social media. Both generations prefer visual content,
such as videos and infographics, which can quickly and effectively convey information.

3.3. Analysis of Information Sources Used

The literature review conducted in this research plays an important role in understanding
the differences in the influence of social media on literacy culture between themillennial

DOI 10.18502/kss.v9i12.15885 Page 633



ICOLIS

generation and generation Z. In analyzing the information sources used, this research
refers to various types of literature which provide a strong framework to support this
research. Scientific journals are one of the main sources that provide theoretical foun-
dations and empirical data. By using scientific methods such as surveys, interviews,
experiments, and quantitative and qualitative data analysis, scientific journals provide
an in-depth understanding of the impact of social media on literacy in the millennial
generation and generation Z[17]. This allows this research to build a strong foundation
for the analysis of the differences between the two this generation.

Apart from that, research books written by experts and researchers in the fields
of literacy and social media are important sources. These books discuss broader
issues related to literacy culture and the role of social media in shaping the reading
behavior of millennials and generation Z, providing a deeper context[18]. Academic
articles that review the theories underlying the influence of social media on literacy, as
well as analyzing research results related to social media use and the reading habits
of millennials and generation Z, also make important contributions to understanding
these differences. In addition to these sources, online publications such as news arti-
cles, blogs, and websites focused on literacy and social media also provide diverse
insights. This includes opinions, opinions and case studies that can provide a broader
perspective on how the influence of social media influences the literacy culture of both
generations.

By utilizing these various sources of information, analysis of the differences in the
influence of social media on literacy culture between the millennial generation and
generation Z can include empirical data, relevant theories, and a more comprehen-
sive understanding of the issues discussed, thus providing a solid framework for this
research.

3.4. Analysis of Information Sharing Patterns via Social Media

Millennials are early adopters of social media, tending to use these platforms to share
reading recommendations, book reviews and literacy-related articles. The millennial
generation often uses social media as a channel to join literacy communities, expand
networks, and engage in literary discussions[19].

The following is a table analyzing patterns of information sharing via social media
regarding the dynamics of changes in literacy culture in the social media era, with
comparative studies on the millennial generation and generation Z:
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Table 3: Analysis of Information Sharing Patterns via Social Media.

Analysis Aspect Millennial Generation Generation Z

Literacy Content Preferences More likely to share reading
recommendations, book reviews,
and literacy-related articles.

Prefer visual and interactive
content such as inspirational
quotes, book illustrations, or
story excerpts.

How to Share Information Use social media platforms to
connect with the literacy commu-
nity, expand your network, and
engage in literary discussions.

Using social media as a plat-
form to express creativity through
short writing, images or short
videos.

Risk of Distraction Vulnerable to the risk of dis-
traction due to irrelevant or low-
quality content on social media.

Facing a high risk of distraction
due to exposure to short and
instant content on social media.

Deficiencies in Literacy May experience reduced
time reading physical books
and reduced critical skills in
understanding more complex
texts.

Susceptible to lack of patience in
reading longer andmore complex
works.

Approaches to Content Literacy Literacy content can focus more
on in-depth understanding of
texts and in-depth discussions via
social media platforms.

Literacy content needs to com-
bine visual, interactive and cre-
ative elements to attract the inter-
est of generation Z and promote
literacy with a shorter and more
concise approach.

Source: Analysed from the primary source

Based on the observations in the table above, generation Z, who has grown up in an
increasingly advanced digital era, uses social media to share information and reading
experiences in a more visual and interactive way. Generation Z tends to like short
content, such as inspirational quotes, book illustrations, or story excerpts. Generation
Z also tends to use social media as a platform to express their own creativity, either
through short writing, images or short videos.

However, it should be noted that although the millennial generation and generation
Z differ in the way they share information via social media, the influence of social media
on literacy culture can also pose challenges. Millennials and generation Z both face a
high risk of distraction due to irrelevant or low-quality content on social media[20][21].
Moreover, constant exposure to short, instant content on social media can reduce
persistence and patience in reading longer, more complex works.

Analysis of information sharing patterns via social media shows the need for a holistic
approach in promoting literacy among the millennial generation and generation Z. It
is important to combine visual, interactive and creative elements in literacy content
distributed via social media, while strengthening the emphasis on the importance of
reading and deeper understanding of the text.
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In the contemporary digital landscape dominated by social media, an insightful analy-
sis of information sharing patterns among millennials and Generation Z reveals a press-
ing need for a holistic approach in promoting literacy. These cohorts, deeply entrenched
in the digital age, exhibit distinct preferences characterized by short attention spans, a
predilection for visual stimuli, and an inclination towards interactive experiences. Recog-
nizing these dynamics, it becomes imperative to craft literacy content that seamlessly
blends visual, interactive, and creative elements. Visual aids, including graphics and
images, not only capture attention but also enhance comprehension, making them
indispensable in literacy campaigns. Moreover, the interactive nature of Generation Z
demands content that goes beyond traditional formats, incorporating quizzes, polls, and
interactive storytelling to foster engagement and knowledge retention.

Creative storytelling techniques emerge as powerful tools in conveying information
effectively, creating relatable narratives that resonatewith the audience emotionally[22][23].
Balancing these visually and interactively rich components, it is crucial to underscore the
timeless value of reading and cultivating a deeper understanding of textual information.
Literacy campaigns on social media platforms should emphasize the significance
of reading in developing critical thinking and analytical skills. Furthermore, these
campaigns should extend beyond traditional literacy, incorporating digital literacy skills
that empower the audience to navigate the online world responsibly.

In essence, the convergence of visual, interactive, and creative elements in literacy
campaigns on social media not only caters to the preferences of the digital-native
audience but also ensures a comprehensive and impactful learning experience. By
strategically combining these elements, literacy promotion becomes more than just
a dissemination of information; it transforms into an engaging, memorable journey
that contributes to the development of a literate and digitally proficient society. As we
navigate the evolving digital landscape, embracing innovative approaches to literacy
promotion stands as a cornerstone in shaping a future where information is not only
abundant but also comprehended and utilized effectively.

3.5. Differences in the Influence of Social Media on Literacy Cul-
ture between Millennial Generation and Generation Z

The millennial generation and generation Z are two groups that grew up and live in
an era of increasingly dominant social media. Even though both are exposed to the
influence of social media, there are significant differences in the way social media
influences literacy culture between the two generations. The millennial generation,
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born between 1981 and 1996, has experienced a major shift in literacy preferences with
the advent of social media[24][25]. Millennials tend to read digital content more often,
such as online articles, blogs or social media posts. Social media has become the main
source of information for the millennial generation, who seek information quickly and
practically through platforms such as Facebook, Twitter and Instagram. Apart from that,
the millennial generation is also active in participating in online literacy communities
and sharing literature recommendations with fellow social media users.

On the other hand, generation Z, which is the generation born after 1997, has
slightly different characteristics and literacy preferences. Generation Z grew up in an
increasingly advanced digital era, and social media plays a more dominant role in life.
Generation Z tends to be more active in sharing information via social media and
uses special platforms such as TikTok, Snapchat and YouTube to expand their literacy
reach[26]. Generation Z prefers visual, short and interactive content, such as short
videos, infographics and memes. Generation Z also has good multitasking skills, being
able to read and consume literacy content while staying connected to social media and
other technology.

This difference shows that the millennial generation and generation Z have different
responses and influences on social media in shaping literacy culture. Themillennial gen-
eration tends to use social media more as a source of information and communication
platform, while generation Z focuses more on the interactive and visual aspects of social
media[27]. The influence of social media on the literacy culture of these two generations
needs to be considered in developing literacy strategies that suit the preferences and
characteristics of each generation, so as to promote sustainable literacy activities in the
era of social media.

The results of this research show that there is a significant difference in the influence
of social media on literacy culture between the millennial generation and generation Z.
The millennial generation tends to read digital content more often and use social media
as the main source of information. This can be related to the millennial generation’s habit
of accessing various types of literature online, such as articles, blogs or e-books. Apart
from that, the millennial generation is also more open to various sources of information
available on social media, including news, opinions and educational content.

On the other hand, generation Z, who were born in a very advanced technological
era, tend to be more active in sharing information via social media[28][23]. Generation
Z uses special social media platforms to expand literacy reach, such as participating
in discussion groups or following accounts that promote literacy. In terms of types of
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literature, generation Z also tends to look for content that is more visual and interactive,
such as vlogs, podcasts or digital comics.

This study also provides a deeper understanding of how the millennial generation
and generation Z interact with literacy culture in the era of social media. This difference
shows that there is a shift in literacy preferences and communication styles which
are influenced by technological advances and cultural changes. This understanding is
important for designing education and literacy promotion strategies that suit the needs
and preferences of the millennial generation and generation Z.

Although there are differences between the millennial generation and generation Z
in terms of the influence of social media on literacy culture, it is important to remember
that both generations continue to show interest and involvement in literacy activities.
Therefore, efforts to promote literacy in the era of social media must exploit the positive
potential of these platforms while still paying attention to the development of in-depth
reading skills and holistic understanding of content.

In navigating the intricate terrain of social media’s influence on literacy culture, it is
essential to recognize the nuanced distinctions between the millennial generation and
Generation Z. While each cohort brings its unique characteristics and preferences to the
digital table, a common thread emerges—both generations display an enduring interest
and active engagement in literacy activities. Despite the rapid evolution of technology
and the dynamic shifts in communication paradigms, the commitment to literacy persists
among millennials and Generation Z, albeit in varied forms.

The millennial generation, often characterized as the pioneers of the digital age,
witnessed the birth and proliferation of social media platforms. As early adopters, they
experienced a transformative shift in communication and information-sharing dynamics.
Social media became an integral part of their lives, influencing the way they consume
and disseminate information. For millennials, literacy culture became intertwined with
the digital realm, where quick access to vast amounts of information and the ability to
share ideas with a global audience became the norm.

In contrast, Generation Z, born into a world where social media was already
omnipresent, displays distinct patterns in their interaction with literacy content. Raised
amid a digital landscape saturated with multimedia stimuli, they exhibit preferences for
concise and visually appealing information. Generation Z’s literacy culture is shaped by
an environment that values brevity, visual storytelling, and instant gratification. Their
literacy engagement is often characterized by a fusion of images, videos, and succinct
text, aligning with the rapid pace and visual nature of social media platforms.
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However, amidst these differences, it is crucial to underscore the enduring interest
and active participation of both generations in literacy activities. The fact that millennials
paved the way for digital literacy and Generation Z seamlessly integrated it into their
daily lives highlights the overarching significance of literacy in the digital age. Recog-
nizing this common ground, efforts to promote literacy in the era of social media must
be tailored to leverage the positive potential of these platforms.

Social media, with its unprecedented reach and connectivity, provides a unique
opportunity to foster literacy in innovative ways[29]. Short-form content, visually appeal-
ing graphics, and interactive elements can capture the attention of both millennials and
Generation Z, serving as catalysts for meaningful engagement[30]. These platforms
serve as virtual libraries, where diverse forms of content coexist, ranging from traditional
articles and e-books to bite-sized videos and interactive infographics. By harnessing
the strengths of social media, literacy campaigns can meet the audience where they
are, creating an accessible and inclusive space for learning and exploration.

However, the positive potential of social media should not overshadow the critical
need to nurture in-depth reading skills and a holistic understanding of content. As
information on social media tends to be concise and easily digestible, there is a risk
of superficial engagement that prioritizes brevity over depth. Efforts to promote literacy
must strike a delicate balance, encouraging the consumption of diverse content while
emphasizing the value of in-depth reading and critical analysis.

Promoting in-depth reading skills involves fostering an appreciation for longer-form
content, encouraging the exploration of complex narratives, and cultivating patience
in the consumption of information. Social media platforms can be utilized not only for
quick information sharing but also as launchpads for deeper dives into topics through
linked articles, recommended reading lists, or collaborative discussions. By integrating
these elements, literacy campaigns can guide millennials and Generation Z towards a
more profound and nuanced understanding of the content they encounter.

Moreover, holistic literacy goes beyond the act of reading itself. It encompasses
the ability to critically evaluate information, discern reliable sources, and navigate the
nuances of diverse perspectives. Social media, with its vast array of content and voices,
presents both opportunities and challenges in this regard. Efforts to promote literacy
should equip individuals with the skills to navigate the digital landscape responsibly,
distinguishing between credible and misleading information.

In conclusion, while the millennial generation and Generation Z exhibit differences in
their interaction with social media and literacy culture, a shared commitment to literacy
persists. Efforts to promote literacy in the era of social media should capitalize on the
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positive potential of these platforms, leveraging their reach and connectivity to engage
both cohorts. Simultaneously, there is a pressing need to ensure the development of
in-depth reading skills and a holistic understanding of content. By striking a balance
between the brevity of social media content and the depth of traditional literacy,
campaigns can foster a generation that not only consumes information rapidly but also
engages with it critically, ensuring a literate and discerning society in the digital age.

4. Conclusion

Based on the results of this research, it can be concluded that social media has a
significant impact on the dynamics of changes in literacy culture in the millennial
generation and generation Z. The millennial generation tends to experience a shift
in literacy preferences, by reading digital content more often and using social media
as the main source of information. On the other hand, generation Z shows more active
involvement in sharing information via social media and using these platforms to expand
literacy reach.

These differences demonstrate the importance of understanding the characteristics
and preferences of different generations in designing literacy education and promotion
strategies. Efforts to build a strong literacy culture in the era of social media need to
consider the needs and preferences of the millennial generation and generation Z.
In addition, attention also needs to be paid to developing in-depth reading skills and
holistic understanding of content so that literacy remains relevant and sustainable.

This research provides a better understanding of the role of social media in shaping
literacy culture and provides a basis for developing literacy strategies that are appro-
priate to technological developments and cultural changes. It is important to continue
to monitor and understand the changes that occur in literacy culture in the era of social
media so that we can continue to develop effective approaches in promoting literacy
among the millennial generation and generation Z, as well as future generations who
will grow up in the ever-growing digital era.

References

[1] Rusydiyah EF, Zaini Tamin AR, Rahman MR. Literacy Policy in Southeast Asia: A
Comparative Study between Singapore, Malaysia, and Indonesia. Cent. Educ. Policy
Stud. J. 2023;13(2): https://doi.org/10.26529/cepsj.1214.

DOI 10.18502/kss.v9i12.15885 Page 640



ICOLIS

[2] R. BR, A. Mundiri, and L. Nuril, “INTERNALIZATION OF RELIGIOUS MODERATION
EDUCATION THROUGH CULTURE LITERACY WITH A NATIONAL INSIGHT,”
Edureligia J. Pendidik. Agama Islam, vol. 07, no. 01, 2023.

[3] Mastur M. Library Management Strategy to Strengthen Literacy Culture in Elementary
Schools. J. Basicedu. 2023;7(1):964–74.

[4] Wilson-Lopez A, Minichiello A, Green T, Hartman C, Garlick J. A Comparative Case
Study of Engineers’ Literacy Practices and Implications for Transformative Disci-
plinary Literacy Pedagogies in Engineering Education. Read Res Q. 2022;57(4):1129–
47.

[5] Long Y, Jia C, Luo X, Sun Y, Zuo W, Wu Y, et al. The Impact of Higher Education on
Health Literacy: A Comparative Study between Urban and Rural China. Sustainability
(Basel). 2022;14(19):12142.

[6] Ross AD, Rouse SM. (Young) Generations as Social Identities: The Role of
Latino*Millennial/Generation Z in Shaping Attitudes About Climate Change. Polit
Behav. 2022;44(3):1105–24.

[7] Basili C, Sacchanand C, Tammaro AM, Wimolsittichai N. The Role of Policies on
Teaching Information Literacy in Higher Education: A Comparative Study in Italy and
Thailand. Int Inf Libr Rev. 2022;54(4):354–71.

[8] Hamna H, Ummah BK MK. Science Literacy in Elementary Schools: A Comparative
Study of Flipped Learning and Hybrid Learning Models. Dasar. 2022;9(2):132–47.

[9] J. G. Korompis and W. J. F. Tumbuan, “THE INFLUENCE OF BRAND AMBASSADOR
AND BRAND IMAGE ON E-COMMERCE PURCHASE DECISION AT TOKOPEDIA
MARKETPLACE (STUDY ON MILLENNIAL AND GENERATION Z IN MANADO),” 903
J. EMBA, vol. 10, 2022.

[10] Rovagnati V, Pitt E, Winstone N. Feedback cultures, histories and literacies: interna-
tional postgraduate students’ experiences. Assess Eval High Educ. 2022;47(3):347–
59.

[11] Shalikhah ND, Argandika YP, Gunawan T, Ichsanto MR, Anjani PP, Octaviani
IN. Empowerment of Alam Kalijaga reading house to improve literacy culture
of the Nasri Hamlet, Grabag, Magelang. Community Empower. 2022;7(9):
https://doi.org/10.31603/ce.7144.

[12] Kurniawan R, Setiyaningsih LA, Sofyan I. Islamic Boarding School Journalism As a
Way of Strengthening Literacy Culture. Mediat. J. Komun. 2022;15(1):41–54.

[13] K. Kreslins, M. Rihards Ikse, G. Dreijers, and T. Vasiljeva, “Digital Literacy,
Digital Culture and Digitalization in Europe,” J. Internet E-bus. Stud., 2022,
https://doi.org/10.5171/2022.193158..

DOI 10.18502/kss.v9i12.15885 Page 641



ICOLIS

[14] Al Anshori HA, Baharun H, Hamada SE, Hasanah N. DIGITAL LITERACY CULTURE IN
MILENIAL STUDENTS AT BOARDING SCHOOLS. EDURELIGIA J. Pendidik. Agama
Islam. 2022;6(2):204–14.

[15] Feuerstein M. Review: Digital andMedia Literacy: Connecting Culture and Classroom
(2011). J Media Lit Educ. 2022;: https://doi.org/10.23860/jmle-4-1-11.

[16] Baharun H, Wahid AH, Qodriyah K, Wahyuni S, Fatmawati F. Building a Literacy
Culture Based on Local Wisdom through Women’s Leadership. J. Obs. J. Pendidik.
Anak Usia Dini. 2022;6(4):2533–43.

[17] Marmoah S, Poerwanti Suharno JI. Literacy culture management of elementary
school in Indonesia. Heliyon. 2022 Apr;8(4):e09315.

[18] Liagkis MK. The Socio-Pedagogical Dynamics of Religious Knowledge in Religious
Education: A Participatory Action-Research in Greek Secondary Schools on
Understanding Diversity. Religions (Basel). 2022;13(5):395.

[19] Mahyudin MA. Habib, and Sulvinajayanti, “DINAMIKA PENGARUSUTAMAAN MOD-
ERASI BERAGAMA DALAM PERKEMBANGAN MASYARAKAT DIGITAL,”. ASKETIK.
2022;6(1): https://doi.org/10.30762/asketik.v6i1.181.

[20] Wahyuni LD, Ariyani M, Hutomo BA. A Comparative Study: The Demographic
Differences of Game Literacy. Res. Dev. J. Educ. 2021;7(2):305.

[21] Jang M, Aavakare M, Nikou S, Kim S. The impact of literacy on intention to use digital
technology for learning: A comparative study of Korea and Finland. Telecomm Policy.
2021;45(7):102154.

[22] El Islami RA, Nuangchalerm P. Comparative study of scientific literacy: indonesian
and thai pre-service science teachers report. Int. J. Eval. Res. Educ. 2020;9(2):261.

[23] Munsch A. Millennial and generation Z digital marketing communication and
advertising effectiveness: A qualitative exploration. J. Glob. Sch. Mark. Sci. Bridg.
Asia World. 2021;31(1):10–29.

[24] Pinto M, Fernández-Pascual R, Lopes C, Antunes ML, Sanches T. Perceptions
of information literacy competencies among future psychology professionals: a
comparative study in Spain and Portugal. Aslib J Inf Manag. 2021;73(3):345–66.

[25] Chell G, Mikkilä-Erdmann M, Iiskala T, Dillon A. A comparative study of academic
literacy in english medium instruction programs in uae and finland. Issues Educ Res.
2021;31(1).

[26] F. Fitriana and A. Rusni, “Menumbuhkan Budaya Literasi Dengan Memanfaatkan
Teknologi,” Researchgate.Net, no. July, 2020.

DOI 10.18502/kss.v9i12.15885 Page 642



ICOLIS

[27] Leite AF, de Bonamino AM. “SCIENTIFIC LITERACY: A COMPARATIVE
STUDY BETWEEN BRAZIL AND JAPAN,” Cad. Pesqui., vol. 51, 2021,
https://doi.org/10.1590/198053147760.

[28] Noor MS. Assessing Secondary Students’ Scientific Literacy: A Comparative Study
of Suburban Schools in England and Malaysia. Sci. Educ. Int. 2021;32(4):343–52.

[29] Wajdi F. Literacy Culture in the Islamic Religious Education and the Development of
Islam in Indonesia. Hayula Indones. J. Multidiscip. Islam. Stud. 2020;4(2):171–88.

[30] Khoiri Q, Bustomi B. Literacy Culture of Islamic Education Teachers in Senior High
School of Bengkulu City. Din. Ilmu; 2020. https://doi.org/10.21093/di.v20i1.2156.

DOI 10.18502/kss.v9i12.15885 Page 643


	Introduction
	Methods
	Results and Discussion
	Reading Frequency Analysis
	Analysis of Types of Literature Consumed
	Analysis of Information Sources Used
	Analysis of Information Sharing Patterns via Social Media
	Differences in the Influence of Social Media on Literacy Culture between Millennial Generation and Generation Z

	Conclusion
	References

