
BICBATT 2023
Brawijaya International Conference on Business Administration, Taxation, and
Tourism
Volume 2024

Research Article

The Influence of Digital Literacy on Intention
to Use QRIS by Using TAM as the Cashless
Paying Method on MSME in Samarinda
Seberang District
Kristin Wulansari*, Della Olivia Caterina Kalangit, Suminto

Business Administration Department, Politeknik Negeri Samarinda, Indonesia

Abstract.
This research was conducted to measure the influence of digital literacy with an
intention to use QRIS by utilizing TAM (technology acceptance model) as supporting
technology. The object of this research is the MSMEs of Samarinda Seberang District in
East Kalimantan. Data collection was carried out through a self-filled questionnaire with
a closed statement structure to confirm various information and concepts that explain
the intention of using QRIS in MSMEs among MSME actors in Samarinda District,
Samarinda. A total of 120 responses were used in this study. Based on the results of
the analysis, it can be concluded that perceived usefulness (X1) significantly impacts
intention to use (Y); perceived ease of use (X2) significantly impacts on intention to use
(Y); perceived usefulness (X1) significantly impacts on perceived ease of use (X2); and
Digital Literacy (X3) significantly impacts on intention to use (Y). This means that the
intention to use QRIS as a payment application can be created through the perceived
benefits, convenience created, and understanding of digital literacy owned by MSME
members in Samarinda Seberang District. In summary, the findings of this investigation
lend credence to the TAM theory which has been tested by previous researchers.

Keywords: digital literacy, perceived ease to use, perceived usefulness, intention to
use, TAM, MSME

1. Introduction

Samarinda is the capital city of East Kalimantan, which will become one of the four buffer
zones for the new IKN (National Capital) movement from Jakarta to East Kalimantan;
even Samarinda is said to be the “heart” of a nation when IKN is established [1].
When discussing the economy of IKN supporting areas, Micro, Small, and Medium-
Sized Businesses (MSMEs) are a prevalent factor in a region’s economic strength, and
their existence in the market cannot be disregarded. Compared to large enterprises,
MSMEs are more able to adjust to quickly changing market conditions. Based on data
from the Department of Cooperatives and SMEs in Samarinda, the number of MSMEs

How to cite this article: Kristin Wulansari*, Della Olivia Caterina Kalangit, Suminto, (2024), “The Influence of Digital Literacy on Intention to Use
QRIS by Using TAM as the Cashless Paying Method on MSME in Samarinda Seberang District” in Brawijaya International Conference on Business
Administration, Taxation, and Tourism, KnE Social Sciences, pages 521–537. DOI 10.18502/kss.v9i11.15840

Page 521

Corresponding Author: Kristin

Wulansari; email:

kristinwulansari@polnes.ac.id

Published: 5 April 2024

Publishing services provided by

Knowledge E

Kristin Wulansari et al. This

article is distributed under the

terms of the Creative Commons

Attribution License, which

permits unrestricted use and

redistribution provided that the

original author and source are

credited.

Selection and Peer-review under

the responsibility of the BICBATT

2023 Conference Committee.

http://www.knowledgee.com
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/


BICBATT 2023

constantly increases. In 2020, there were 39,042 MSMEs. In 2021, it reached 70,465
MSMEs; in 2022, there were 73,636 MSMEs [2].

MSMEs are comparable to the backbone of the national economy since they effec-
tively accelerate economic growth by lowering the unemployment rate in Indonesia. As
a result, MSMEs are vital and important to the nation’s economy’s recovery. [3] [4] [5].
Based on this, MSME is a market with great potential for the financial services industry
[6]. Payment mechanisms, namely digital transactions, have undergone tremendous
changes over the last few decades [7]. Evidence shows that users’ preferences in
using technology must be included: applicable, convenient, and fast [8] [9]. Must be
utilised with information technology (IT), including MSMEs. In addition to increasing
capability in business competition, the need for efficiency and effectiveness in business
management demands readiness to adopt technology. A business that is not ready and
assumes IT implementation will automatically be abandoned by customers [10] [11].

The QR Code Indonesian Standard is one of the modern applications of IT (QRIS).
Created by the Indonesian Payment System Association and Bank Indonesia (BI), A sin-
gle QR code from multiple Payment System Service Providers can be used to integrate
multiple QR kinds with QRIS, a payment system (PJSP). The QRIS function facilitates
the transaction process with a QR code to make it easier, faster and safer. So, we only
need one QR code for all types of payments [12]. In addition to encouraging financial
inclusion, which is one of the government’s goals to improve the economy, QRIS’s
innovation also supports various payment, purchase and investment products. It can
also help the creative economy in the MSMEs economy as a stimulus for more modern
and adequate economic growth.

Based on this phenomenon, the novelty of this study is the readiness of creative
industry MSMEs to adopt QRIS. This research is necessary because (1) empirical research
examining the Intention to use QRIS for MSMEs in Samarinda is still relatively limited in
the current condition. Studies on the determinants of adoption and Intention to use QRIS
provide strategic information for the Government of Samarinda in formulating MSMEs
development policies in supporting national economic growth. (2) existing empirical
studies tend to examine the context of large companies so that their findings cannot be
generalized to the MSMEs context because the two research contexts have fundamental
differences in company size, economic scale, managerial model, type of IT required, and
its IT governance system model. This research is measured through the TAM models
with the variables Perceived Usefulness, Perceived Ease of Use, Digital Literacy, and
Intention to Use [13] [14] [15][16][17].
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2. Literature Review

2.1. Technology Acceptance Model (TAM)

The concept of reasoned action established by Fishbein and I. Ajzen is incorporated into
the TAM model [18]. TAM is a model that establishes a connection between individual
attitudes and behaviour regarding technology acceptance and cognitive beliefs. After
explaining each recipient’s information technology behaviour, TAM concludes that the
main elements impacting technology use are perceived utility and perceived ease of
use. According to Davis [19]. TAM predicts whether technology use will be acceptable
based on the influence of two cognitive factors: perceived ease of use and perceived
usefulness. TAM is based on what social psychologists refer to as a causal chain of
attitudes, beliefs, intentions, behaviors [18] and who became famous for the Theory of
Reasoned Action (TRA). A person establishes an attitude toward an object depending
on how they intend to behave based on specific beliefs [19]. Adapted TRA by developing
two beliefs specifically on technology use.

TAM is a behavioural model of information technology utilization in management
information systems literature [19]. This model offers a theoretical framework for inves-
tigating the variables that account for software utilization and connecting them to
user productivity. By building TAM on users’ views of the advantages and usability
of information technology, it focuses on attitudes regarding its use by users. Based on
opinions about how simple it is to use the advantages of information technology, TAM
is frequently used to forecast the degree of user adoption and utilization [20].

Therefore, The notions of perceived usefulness and perceived ease of use are
used in this study to predict MSMEs’ intentions to utilize QRIS in Samarinda Seberang
District [21]. TAM is included in the midrange theory category, which is used to explain
Information Systems adoption and utilization behaviour [22] was the first researcher
to develop TAM in empirical studies and proposed three determinants of managerial
computer use, which are [21]:

The intention is to apply QRIS as a rational behavior predictor. A user’s Intention to
use a particular technology is known as Intention to use. A person’s attitude toward
computer technology, such as their desire to add auxiliary devices, their drive to keep
using it, and their desire to inspire other users, can be used to forecast how much they
will use it.

The primary predictor of Intention to utilize QRIS is Perceived usefulness. Perceived
usefulness is the extent to which a person believes that employing a particular technique
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would enable them to achieve anything. In other words, a system can be used to improve
that person’s work performance.

The second predictor of Intention to utilize QRIS is perceived ease of use. Perceived
Ease of Use is when someone believes using a particular system makes it easier to do
something.

2.2. Digital Literacy

According to Ayun [23], The capacity to produce and share in various forms—such as
effectively creating, elaborating, and communicating—as well as knowing when and how
to use information technology tools to assist these activities, is known as digital literacy.
Meanwhile [24] explains in more detail that digital literacy is the ability of a person to
utilize digital technologies effectively so that he can access, manage, integrate, assess,
and analyze digital resources to accomplish social growth and to produce media of
expression, learn new things, and communicate with others in specific situations.

According to Anggreani et al. [25], digital literacy is not just about being able to
read, write, listen, and communicate orally; it can also be thought of as a set of skills
connected digitally. According to Syah et al. [26], digital literacy is finding, evaluating,
and creating comprehensible text and other media across various digital platforms.
Meanwhile, according to Case & During [27], to effectively participate in society, people
must have specific interests, attitudes, and skills related to using digital technology
and communication tools for information access, management, integration, analysis,
and evaluation, creating new knowledge; and interacting with others. This is known as
digital literacy.

Considering the views of the experts above, In summary, digital literacy refers to an
individual’s capacity to respond correctly to advances in digital media, which includes
abilities and aptitude for doing online information searches, reading skills and dynamic
understanding of the website environment, evaluating media content. Digital, and the
ability to compile knowledge or collect information from various sources and digital
media.

2.3. Micro, Small and Medium Enterprises (MSMEs)

As per the MSMEs regulations set forth by Law Number 20 of 2008, these profitable
firms are owned by people or individual business entities that meet the standards for
Micro Enterprises (MSMEs). To the extent that this law permits it, small businesses are
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profitable stand-alone operations run by individuals or organizations that don’t fit the
definition of subsidiaries or branches of corporations that are owned, run, or connected
in any way to medium-sized or larger, legally compliant businesses. When a business is
run independently by a company that isn’t a branch or subsidiary of any other company
that owns, controls, or has any other connection, direct or indirect, with any other kind of
business, regardless of size, and it is profitable and meets certain legal requirements, it
is classified as medium-sized. Small firms must meet the conditions listed below: The top
holdings for medium-sized businesses are IDR 500 million, with a maximum turnover
of IDR 2.5 billion; the total assets for small businesses range from IDR 50 million to
IDR 500 million, with a maximum turnover of IDR 300 million to IDR 2.5 billion. The
maximum assets for micro businesses are IDR 50 million, and the maximum turnover is
IDR 300 million. 50 million IDR.

3. Material and Methods

This study is explanatory, employing statistical methods to examine data from a ques-
tionnaire survey based on ideas and theories that help explain the phenomena of
digital literacy concerning MSMEs’ Intention to utilize QRIS as a payment method in
Samarinda District, Samarinda. The information was gathered using a self-administered
questionnaire with a closed statement format to validate several ideas and facts that
help explain the phenomena of MSMEs’ intention to use QRIS among MSME actors in
Samarinda District, Samarinda.

The objects observed in this study are MSME actors in Samarinda Seberang District
who use QRIS, with the following variables as the dependent variable are Intention
to Use (Y1) with indicators of user intention/willingness, future user tendencies, user
actions and variables -variables that influence it as independent variables are Perceived
Usefulness (X1) with indicators of Value, Effectiveness, Advantage, Perceived Ease
of Use (X2) with indicators Clear and Understandable, Less effort, Easy to use, and
Digital Literacy (X3) with indicators Underpinning, Background Knowledge, Attitudes
and Perspective [22][21][28][29][30].

This research uses primary data from research subjects, namely MSMEs in the
food, beverage, various cakes, ready-made clothing, and artisans/crafts industries in
Samarinda Seberang District, with sample determination using Hair theory with an
error rate of 5%. The sample was determined as many as 120 respondents obtained
from the number of indicators 12 x scale 10 = 120 responses [31]. Determination of this
sample refers to a maximum of ten times the number of indicators. A questionnaire
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was used to gather the data, designed with a 1-5 Likert scale with the criteria 1 =
strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, and 5 = strongly agree [32]. The
sampling procedure is non-probability using a purposive method. The criteria used in
determining respondents were a sample of MSMEs in Samarinda Seberang District in
six subdistricts, namely: Baqa Subdistrict, Gunung Panjang Subdistrict, Mangkupalas
Subdistrict, Mesjid Subdistrict, Sungai Keledang Subdistrict, Tenun Subdistrict.

The technique used in this research is data analysis techniques using the Excel
computer program and the assistance of WarpPLS 3.0 software, which includes:

3.1. Descriptive Analysis

Descriptive analysis is data analysis that describes the data collected to draw general
conclusions or generalizations. Presentation of descriptive statistical data can be done
by presenting data in the form of tables, graphs, diagrams, circles, mode calculations,
medians, means, decile calculations, percentages, averages and standard deviations,
as well as percentage calculations.

3.2. Measurement Model Testing (Outer Model)

Confirmatory Factor Analysis (CFA) is a technique used in tests on the outer model to
assess the validity of each indicator and the dependability of the construct. Based on a
reflexive indicator model, the study’s validity criteria were established through the use of
convergent and discriminant validity. When an indicator’s Average Variance Extracted
(AVE) value is more than 0.50, convergent validity is satisfied. However, early in the
research development process, a loading value of 0.5 to 0.6 is considered sufficient.
Construct dependability was measured using Cronbach’s Alpha and Composite Relia-
bility. A construct is considered dependable if its Composite Reliability and Cronbach
Alpha scores are both higher than 0.70.

3.3. Structural Model Testing (Inner Model)

Typically, latent variables are inner relations, and this model defines the relationship
between them. This test aims to identify the type and degree of latent variable influence
that the independent variable has over the dependent one. This analysis consists of:
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The amount to which the change of the dependent latent variable may be explained
by the independent latent variable is found using the R Square Determinant Coefficient
Test (R²).

Confirming how well the outer model and inner model (structural model) function
collectively (measurement model) is done through the use of the Goodness of Fit Index
(GoF), which is calculated =

Construct parameter estimates are combined with fitting and validation functions,
and predictions of manifest variables is presented using Q2 predictive relevance.

3.4. Hypothesis Testing

One way to explain the direction of the link between the independent and dependent
variables is through hypothesis testing. The developed model’s path coefficient analysis
is used for this hypothesis test. The output results in the view path coefficients and P-
value section show how the hypothesis was evaluated. While the significant value used
with a P-value of 0.10 (significant level = 10%), 0.05 (significant level = 5%), and 0.01
(significant level = 0.001) in this study using a P-value of 0.05 (significant level = 5%)
which means if: p-value ≥ 0,05, Ho is approved while Ha is disapproved and if the
p-value is less than 0.05, then Ha is disapproved and Ho is approved.

4. Results and Discussion

This study aims to ascertain how perceptions of usefulness, usability, and digital literacy
affect intentions to use. To gather information for this study on perceived usefulness,
perceived ease of use, digital literacy, and Intention to use, questionnaires were sent to
120 respondents. Following collection, the research data is subjected to descriptive and
quantitative analysis. To describe perceived usefulness, perceived ease of use, digital
literacy, and Intention to use, a descriptive study was conducted using the Microsoft
Excel program. Meanwhile, utilizing the PLS method and the Smart PLS 3.0 tool, a
quantitative study was conducted to determine the influence of perceived usefulness,
perceived ease of use, and digital literacy on intention to use.
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4.1. Descriptive Analysis

A general summary of the respondent’s responses to the statements or survey questions
is provided by descriptive data. According to the results of questionnaires about the
study’s contributing elements that were distributed to 120 respondents.

The Perceive Usefulness variable (X1) consists of 3 indicators, with 6.39% saying they
strongly disagree, 14.17% saying they disagree, 16.11% saying they are unsure, 36.67%
saying they agree, and 26. 67% said they strongly agreed. The average in this statement
is 3.63.

Perceived Ease of Use variable (X2) consists of 3 indicators, with 1.94% strongly
disagreeing, 11.11% disagreeing, 10.0% doubting, 41.67% agreeing, and 35.28% stating
that they strongly agreed. The average in this statement is 3.97.

Digital Literacy Variable (X3) consists of 3 indicators, with 1.67% strongly disagree,
8.89% disagree, 21.94% doubt, 44.72% agree, and 22, 78% stated that they strongly
agreed. The average in this statement is 3.78.

The Intention to Use (Y) indicator variable consists of 3 indicators, with 1.67% saying
they strongly disagree, 12.5% saying they disagree, 18.33% saying they are unsure,
45.56% saying they agree, and 21.94% saying they strongly agree. The average in this
statement is 3.74.

4.2. Measurement Model Testing (Outer Model)

4.2.1. Validity Test

Convergent Validity

Confirmatory Factor Analysis (CFA) is the procedure of validating a hypothesis by
first determining if each construct of an observed variable can be used to assess an
unobserved variable. If the factor loading value of an indicator is higher, it is considered
to have high validity. greater than 0.70.

Discriminant Validity

Discriminant validity testing is the second stage of validity testing. The cross-loading
value of the measurement with the construct and the extracted average variance serve
as the foundation for this test (AVE).

Next, the Average Variance Extracted, or AVE, value is examined throughout the dis-
criminant validity testing process. If the AVE number is more than 0.50, it is considered
good.
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Figure 1: Outer Loading Results Source: Author’s work.

Table 1: Values of all variables’ outer loads.

Variable Indicator code Outer Loading
Value

Cond Information

X1 Perceive
Usefulness

X1.1 0.726 > 0,7 Valid

X1.2 0.838 > 0,7 Valid

X1.3 0.863 > 0,7 Valid

X2 Perceive Ease of
Use

X2.1 0.881 > 0,7 Valid

X2.2 0.908 > 0,7 Valid

X2.3 0.831 > 0,7 Valid

X3 Digital Literacy X3.1 0.790 > 0,7 Valid

X3.2 0.857 > 0,7 Valid

X3.3 0.858 > 0,7 Valid

Y Intention to Use Y.1 0.884 > 0,7 Valid

Y.2 0.719 > 0,7 Valid

Y.3 0.835 > 0,7 Valid

Source: Author’s work

4.2.2. Reliability Test

The reliability value for each indicator block in this study is determined by taking
the values of Cronbach’s alpha and the composite reliability. The alpha or composite
dependability value should, in general, be more significant than 0.7, though a score of
0.6 is still acceptable.
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Table 2: Cross Loading Value.

Indicators X1 Perceive
Usefulness

X2 Perceive Ease
of Use

X3 Digital
Literacy

Y Intention to
Use

X1.1 0.726 0.420 0.322 0.530

X1.2 0.838 0.670 0.536 0.738

X1.3 0.863 0.688 0.429 0.696

X2.1 0.745 0.881 0.543 0.720

X2.2 0.648 0.908 0.515 0.728

X2.3 0.553 0.831 0.511 0.604

X3.1 0.422 0.509 0.790 0.650

X3.2 0.419 0.478 0.857 0.675

X3.3 0.511 0.513 0.858 0.693

Y.1 0.705 0.701 0.681 0.884

Y.2 0.619 0.477 0.635 0.719

Y.3 0.675 0.731 0.655 0.835

Source: Author’s work

Table 3: AVE (Average Variance Extraction).

Variables AVE Value Standard AVE

X1 Perceive Usefulness 0.657 0.5

X2 Perceive Ease of Use 0.764 0.5

X3 Digital Literacy 0.698 0.5

Y Intention to Use 0.665 0.5

Source: Author’s work

Table 4: Reliability Value.

Variable Cronbach's
Alpha

Composite
Reliability

AVE

X1 Perceive Usefulness 0.783 0.874 Reliable

X2 Perceive Ease of Use 0.742 0,851 Reliable

X3 Digital Literacy 0.845 0.906 Reliable

Y Intention to Use 0.744 0.855 Reliable

Source: Author’s work

4.3. Structural Model Testing (Inner Model)

4.3.1. Determinant Coefficient R Square (R²) Test

Substantial, moderate, and weak categories are used to determine the R2 value limita-
tion criteria: R2 = 0.67, 0.33, and 0.19.

The variables of Perceive Usefulness, Perceive Ease of Use, and Digital Literacy can
influence 86.7 percent of the Intention to Use (Y) variables, with the remaining 13.3
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Table 5: R² Value.

Variable R-square R-square Adjusted

X2 Perceive Ease of Use 0.561 0.557

Y Intention to Use 0.871 0.867

Source: Author’s work

percent being influenced by variables not included in the study. This is based on the R-
square value of Adjusted Intention to Use (Y), which shows a 0.867 correlation between
the constructs.

4.3.2. Goodness of Fit Index (GoF)

According to Ghozali and Latan [33], GoF small is equal to 0.1, GoF medium to 0.25,
and GoF large to 0.36.

GoF =

GoF =

GoF =

GoF = 0.705

These figures demonstrate that the measuring model (outer model) and the structural
model (inner model) both function well overall when the Goodness of Fit Index (GoF)
score is greater than 0.36. (large GoF scale).

4.3.3. Q2 Predictive Relevance

Q2 Forecasting Models, 0.002, 0.15, and 0.35, are regarded as weak, moderate, and
vigorous, respectively, about relevance values. When the Q2 value is more than 0, the
model is predictively relevant; it is not predictively appropriate when it is less than 0.
[34].

Table 6:

Table 6: Q² Value.

Variable SSO SSE Q² (=1-SSE/SSO)

X1 Perceive Usefulness 360.000 360.000 -

X2 Perceive Ease of Use 360.000 210.405 0.416

X3 Digital Literacy 360.000 360.000 -

Y Intention to Use 360.000 156.047 0.567

Source: Author’s work
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The value of Q2 Predictive relevance for the independent variable construct has a
value of 0.416 and 0.567, which is above 0, so it has predictive relevance results for the
dependent variable construct.

4.4. Hypothesis Test

To test the hypothesis between constructs, the bootstrap resampling method was
employed. The path coefficient, or the correlation between the variables’ t-statistical
values in the study, is the result of the computations of the SmartPLS 3.0 hypothesis
test and is reported. By comparing the t-test value to the t value of 1.96 with a significance
level (𝛼) of 0.05 and structural equations in evaluating the research hypothesis, t-test
statistics utilizing a formula or SmartPLS 3.0 can be observed:

X2 = 0,749 X1 + e, R2 = 0.561

Y = 0,424 X1 + 0,194 X2 + 0,460 X3 + e, R2 = 0.867

Figure 2: The structural statistics and path coefficient model. Source: Author’s work.

H1 The Influence of Perceive Usefulness (X1) on Intention to Use (Y)

P-Values = 0.000, less than 𝛼 = 0.05, and a t statistics value of 7.589, more than the
t value of 1.96, indicating that Ha is accepted, i.e., that the variable Perceive Usefulness
(X1) influences Goal to Utilize (Y). The positive coefficient value of 0.424 implies that
the Perceive Usefulness variable (X1) positively influences the Intention to Use variable
(Y) by 42.4 percent. Therefore, it is agreed upon that the study’s H1 hypothesis, which
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Table 7: Path Coefficient Values, t-statistics, and P-Values.

Effect Original Sample Sample
Mean

Standard
Deviasi

T
Statistics

P Value

X1 Y 0.460 0.462 0.046 10.096 0.000

X2 Y 0.749 0,750 0,049 15,313 0,001

X2 X1 0.424 0.421 0.056 7.589 0.000

X3 Y 0.194 0.196 0.056 3.449 0.000

Source: Author’s work

claims that “Perceived Usefulness (X1) has a considerable effect on Intention to Use
(Y),” is correct.

H2 The Influence of Perceived Ease of Use (X2) on Intention to Use (Y)

P-Values value of 0.000 is less than 𝛼 = 0.05, while t statistics value of 3.449 is
more than t = 1.96. Ha is accepted, i.e., there is an influence of the Perceive Ease of
Use (X2) variable on Intention to Use (Y). The Perceive Ease of Use (X2) variable has
a positive effect or raises the Intention to Use (Y) variable by 19.4%, according to the
positive coefficient value of 0.194. Therefore, it is agreed upon that the study’s second
hypothesis, “Perceived Ease of Use (X2) has a significant effect on Intention to Use (Y)”.

H3 The Influence of Perceive Ease of Use (X2) on Perceive Usefulness (X1)

With a t statistics value of 15.313 exceeding the number of 1.96 and a P-Value of 0.000
below the 𝛼 = 0.05 significance level, it may be concluded that Ha is accepted, indicating
that the variable Perceive Ease of Use (X2) has an impact on Perceive Usefulness (X1).
The positive coefficient value of 0.749 indicates that the variable Perceive Ease of Use
(X2) has a positive effect or increases the variable Perceive Usefulness (X1) by 74.9
percent. Thus, it can be concluded that the study’s H3 hypothesis, which claims that
“Perceived Usefulness (X1) has a considerable effect on Perceived Ease of Use (X2),” is
valid.

H4 The Influence of Digital Literacy (X3) on Intention to Use (Y)

10.096, the t statistics value, is higher than 1.96, and 0.000, the P-Values value,
is lower than 𝛼 = 0.05, both support the idea that the digital literacy variable (X3)
influences Intention to use (Y). The positive coefficient value of 0.460 implies that the
Digital Literacy (X3) variable positively influences the Intention to Use (Y) variable by
46.0 percent. Hence, it is concluded that the study’s fourth hypothesis, “Digital Literacy
(X3) has a significant effect on Intention to Use (Y),” is valid.
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5. Conclusion

The results of the investigation validate the idea that MSME actors benefit from the
existence of QRIS, which can be applied as a cashless payment system. This is evident
from the results of testing hypotheses 1 to 4, which demonstrate a notable beneficial
impact from each relationship that has been tested. The determined CR value of 1.96
and the probability value of 0.005 support this. This means that the Intention to use QRIS
as a payment application can be created through the perceived benefits, convenience,
and understanding of digital literacy owned by MSME members in Samarinda Seberang
District. It is clear from the study’s findings that the TAM theory, which other academics
have investigated, is supported.
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