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Abstract.

The concept of green entrepreneurship combines profit-oriented business with
innovative technology that can help humans reduce negative impacts on the
environment. This study analyses and examines the research gap and inconsistencies
between factors that influence ecopreneurship intentions through the theory of planned
behavior approach. This theory states that a person intends to perform a behavior.
The sample of this research is 150 students who will intend to do environmentally
friendly business obtained through screening questions in the Universitas Negeri
Semarang environment. The existence of the Universitas Negeri Semarang, which
applies conservation insights, is appropriate to be used as a research sample. The
results of the study show that the factors that influence entrepreneurial intentions have
a direct effect.

ecopreneurship intentions, entrepreneurial orientation, entrepreneurial
knowledge, university environment

Entrepreneurship focuses on behavior as the decisive criterion. There are two key ele-
ments to entrepreneurial behavior. The first is the ability to recognize an opportunity. A
variant of opportunity recognition is the ability to create an opportunity [1]. Entrepreneur-
ship is an activity that is very important for the competitiveness and growth of a country
and a significant source of social mobility. Entrepreneurs’ role in creating value by
introducing innovation, bringing about change in markets, increasing competition, and
creating competition shows that important points to consider economic performance.
Sustainable development and economic growth occur when a nation able to make
people do innovation in various fields. Development The economy will survive when

entrepreneurs are free and fast-growing and create new, productive companies.
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Ecopreneurship is a business concept run based on sustainability [1]2]. The idea of
green entrepreneurship combines profit-oriented business with innovative technology
that can help humans reduce negative impacts on the environment [4]. It can be
concluded that this ecopreneurship’s or green entrepreneurship activity is an attempt to
issue new ideas that lead to the principle of caring for the sustainable environment by
looking at the profit side of running its business and realizing an increase in the quality
of life. To maintain and improve the existing entrepreneurial position, entrepreneurship
practitioners should build sustainable entrepreneurship to create entrepreneurship that
competitive, strong, sustainable and mutually supportive, and sustainable, with taking
advantage of the synergies of various elements of society. The concept of ecopreneur-
ship is covered in three main variables: Global Entrepreneurship and Development Index
(GEDI) in determining the index entrepreneurship, namely Entrepreneurial Attitudes,
Entrepreneurial Activity, and Entrepreneurial Aspirations [5]. Therefore, an understand-
ing of ecopreneurship becomes very important to strengthen its implementation in
society to compete globally.

Universitas Negeri Semarang is a university that implements a conservation-based
campus program according to the Universitas Negeri Semarang (UNNES) objective
of becoming a university with a conservation focus and a worldwide reputation. It
aims to create a cultured campus and cares about the environment by managing
the environment in a systematic, consistent and sustainable manner based on the Tri
Dharma of Higher Education. One type of educational institution that can directly apply in
practice is a higher education institution. With the development of science, technology,
and technical innovation, universities are significant in the sustainable development
of society [5][6]. The role of the University Environment influences one’s intention to
engage in entrepreneurship [8]. Entrepreneurial intention represents planned actions
to carry out entrepreneurial behaviour [9]. The intention is the influence of various
motivational factors that impact behaviour. In addition, intention also shows how hard
someone dares to try something new.

As indicated by the association of enterprising direction and corporate social obliga-
tion, pioneering economic direction (green direction business visionary) results from
the cooperation of innovative direction and corporate social obligation [10]. Green
entrepreneurial approach denotes a company’s desire to support creative, proactive,
and risky actions that are consistent with the development of the company’s economic,
social, and environmental elements, as well as the environment in which they operate.
Green orientation entrepreneur allows detecting business opportunities while consid-

ering social and environmental factors.
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Entrepreneurship is seen as a means of increasing competitiveness and prosperity.
Entrepreneurship is the attitude and behavior of innovative, anticipatory, initiative, risk-
taking, and profit-oriented people. For universities, curriculum development is the main
step to design learning outcomes as expected, such as developing skills, values, and
entrepreneurial attitudes as an important form of a learning experience for students.
Institutionally, curriculum development is seen as an important process that strengthens
the innovative capacity of higher education institutions. This entrepreneurship can be
taught through education and training [11]. Provision of entrepreneurial knowledge to
students is very necessary. Entrepreneurial knowledge is obtained through direct or
indirect experience. Knowledge is obtained directly through the involvement of students
in entrepreneurship training, while indirectly, students learn entrepreneurial concepts
in the learning process. The higher the entrepreneurial knowledge provided, the higher
one’s intention in entrepreneurship [12]. Other studies have found that entrepreneur-
ship education/entrepreneurship knowledge negatively influences someone to start

entrepreneurship so that a research gap emerges from this research [13].

This research has a novelty from previous research because previous research
only raised MSME entrepreneurial intentions in general, while this research raised
students’ intentions to become entrepreneurs by applying the concept of environmental
concern, namely sustainable/ecopreneurship in a university environment that applies
conservation insights. This is to prove that universities that implement conservation
policies will also attract their students to do environmental-based entrepreneurship.
This study aims to analyze and examine research gaps in the form of inconsistencies
between relationships that influence Ecopreneurship Intentions through the Theory of
Planned Behavior approach. This theory states that a person’s intention to perform a

behavior.

21. Ecopreneurship Intentions

Entrepreneurial intention represents planned actions to carry out entrepreneurial behav-
ior [9]. The Theory of Planned Behavior states that a person’s intention to perform a
behavior is an intermediate variable that causes an attitude or other variables [14].
The intention acts as a bridge between numerous motivating elements that influence

conduct. Furthermore, intention demonstrates how far someone is willing to go and
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how much work they want to put in. The intention is most closely related to subsequent

behavior. Before someone starts a business, it takes a strong commitment to start it.

2.2. Entrepreneurial Orientation

Entrepreneurial Orientation (EO) refers to innovation, proactiveness, and risk-taking [15].
Ingenuity alludes to an innovative disposition to try different things with novel plans to
create new items or administrations. Proactivity demonstrates an entrepreneur’s desire
to outperform competition by providing new products or services and predicting future
wants in order to make change and alter the environment. Dare to take risks is an
entrepreneurial mentality that combines a readiness to take advantage of resources
and a willingness to tackle difficulties with unpredictable outcomes. Entrepreneurial
orientation is directly tied to the primary profit driver, allowing an entrepreneur to
capitalize on opportunities as they arise. The dimensions of the research in this study

are Innovative, Proactive, and Risk-taking [15][16].

2.3. Entrepreneurial Knowledge

Knowledge is an important manifestation in running sustainable entrepreneurship [18].
Entrepreneurial knowledge is the most important resource in building a business [19].
Students’ attitudes towards entrepreneurship will emerge if they realize that it is not easy
to find work. In addition, starting a business is not easy if one does not have a strong
determination to be successful [20]. Entrepreneurial knowledge may mold students’
perspective, attitudes, and conduct to become actual entrepreneurs such that it directs
them to pursue entrepreneurship. The dimensions in this study are knowledge of risk
and rationality, financing, invention/idea generation, creativity, knowledge community

relations, and competitive analysis strategies to manage growth [21].

2.4. University Environment

Entrepreneurship education is an important issue for universities, governments, and
researchers [11]. The university environment is very good in sustainable community
development [6], [7]; within the university community/students will receive debriefing
or training for more focused entrepreneurship because they are guided or accompa-
nied by lecturers in compiling or building professional entrepreneur. The role of the

University Environment influences one’s intention to engage in entrepreneurship [8]. A
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university environment with a conservation perspective will influence people within the

organization to implement a green orientation in running their business.

2.5. Methodology

The following presents a table regarding the measurement scale of variables adopted
from various similar research sources.

TABLE 1: Measurement Scale.

Construct Scale Reference Adapted Scale
EcopreneurshRoxas [12] | am keen on setting up my own business | have thought
Intentions about setting up my own business | am prepared to set

up my own business | will make a decent attempt to set
up my own business | will before long set up my own
business.

EntrepreneuriHughes and Morgan Innovative Items We actively introduce improvement

Orientation [22] and innovation in our business. Our business is creative
in its operating methods Our business is looking for new
ways to do things Proactive ltems We always try to take
the initiative in every situation (e.g., against a competitor,
on a project while working with other people) We
excel at identifying opportunities. We initiate actions
that other organizations respond to Risk-Taking ltems
The term “risk-taker” is considered a positive attribute
for people in our business People in our business are
encouraged to take calculated risks with new ideas. Our
business emphasizes exploration and experimentation
for opportunities.

EntrepreneuriRoxas [12] | have adequate information on the lawful prerequisites

Knowledge to begin a business. | realize how to track down
assets (e.g., finance) to set up a business. | have
sufficient knowledge to manage a business. | have
sufficient knowledge in marketing a product/service. |
have adequate information in commercializing business
thoughts. | have adequate information in dealing with a
business.

University =~ Herminio and Marcon- The college climate assists me with recognizing busi-

Environment des [23] ness openings. The college climate propels me to need
to start my own business The college climate fosters
my authority abilities bunch work. The college climate
improves my innovativeness and capacity to develop.
The college climate gave arranging and procedure tasks
in various disciplines, fostering my arrangement. The
college climate has permitted me to relate and dissect
the factors that impact the result of an issue, expanding
my capacity to proceed with carefully thought out plans
of action. The college climate gave me some important
contacts both actually and expertly.

(Hughes and Morgan [22], Roxas [12] and Herminio and Marcondes [23])

DOI 10.18502/kss.v9i4.15103 Page 586



E KnE Social Sciences

IRCEB

3.1. Conceptual Framework

This study aims to analyze and test the research gap in the form of inconsistency
between the relationship of Entrepreneurial Knowledge, Entrepreneurial Orientation,
and University Environment as a moderating variable to Ecopreneurship Intentions
through the Theory of Planned Behavior approach. Based on literature reviews and

similar research studies before, the following framework can be developed:

University
Environment

Entrepreneurial
Orientation

Ecopreneurship
Intentions

Entrepreneurial
Knowledge

Figure 1: Conceptual Framework. (Adapted from[22], [12], [23]).

Based on the above research framework, the hypothesis can be arranged as follows,

H1: There is an influence of Entrepreneurial Orientation on Ecopreneurship Intentions

H2: There is an influence of Entrepreneurial Knowledge in forming Ecopreneurship
Intentions

H3: There is an influence of Entrepreneurial Orientation moderated by University
Environment on Ecopreneurship Intentions

H4: There is an influence of Entrepreneurial Knowledge moderated by the University

Environment in forming Ecopreneurship Intentions

3.2. Sample and Data Collection

The population to be studied in this research is Universitas Negeri Semarang Students.
The sample of this research is students who intend to do an environmentally friendly
business obtained through screening questions at the State University of Semarang.
The existence of Universitas Negeri Semarang, which applies conservation insights, is
appropriate to be used as a research sample. Determination of the sample is based on
what is suggested by Hair et al., [24] that is, 5-10 times the number of research indicators.

In this study, there were 27 indicators, so in this study, the sample used was 135 people.
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In order to gather the essential data, data collecting techniques were utilized to collect
data in accordance with study guidelines. After the data has been collected, the data is
tabulated and then analyzed to obtain a comprehensive picture of the relationship and

the significance of the influence between the variables using Smart PLS.

4 1. Analysis Full Model

Figure 2: Smart PLS Full Model. (Own Study from PLS Output, 2022).

Based on testing the Full model using structural equation modeling using the applica-
tion, Smart PLS Version 3.3.2 shows there is one indicator on the University Environment
variable that is considered an outlier so that the indicator is omitted. The following shows

the results of the analysis testing model using the Smart PLS Version 3.3.2 application.

4.2. Hypothesis test

Hypothesis testing conducted in this study aims to see how the independent variables
of the dependent variable influence the independent variables. Hypothesis test results
can be seen in the table 2.

(Own Study from Amos Output, 2021)

Hypothesis testing of the relationship between Entrepreneurial Orientation Variables
and Ecopreneurship Intention shows that the P-value < 0.05 (5%), with a P-value
= 0.002, indicates a positive and significant influence between the Entrepreneurial
Orientation variable and Ecopreneurship Intention. This shows that Entrepreneurial
Orientation strongly influences a person’s intention to become an entrepreneur that

applies environmentally friendly principles. Hypothesis testing of the relationship
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TABLE 2: Hypothesis Test.

Original Sam- Sample Mean Standard T Statistic P Values

ple (O) (M) Deviation (IO/STDEVI)
(STDEV)
Entre Knowledge -> Ecopre 0.296 0.324 0.092 3.215 0.001
Intentions
Entre Orientation -> Ecopre 0.265 0.280 0.085 3.126 0.002
Intentions
Moderating Effect 1-> Ecopre -0.138 -0.098 0.100 1.391 0.165
Intentions
Moderating Effect 2 -> Ecopre 0.013 0.006 0.093 0.145 0.885
Intentions
Univ Environment -> Ecopre 0.304 0.312 0.097 3121 0.002
Intentions

between Entrepreneurial knowledge and Ecopreneurship Intention shows that the
P-value < 0.05 (5%), with P = 0.001, indicates a positive and significant influence
between the Entrepreneurial Orientation variable and Ecopreneurship Intention. This is
in line with research that has been done by previous researchers [6], [8]. This shows
that entrepreneurial knowledge strongly influences a person’s intention to become an
entrepreneur that applies environmentally friendly principles.

Hypothesis testing of the relationship between Entrepreneurial Orientation Variables
moderated by the University Environment on Ecopreneurship Intention shows that the
P-value > 0.05 (5%), with a P-value of 0.165, indicates no value effect. From the results
of the research conducted, it shows that Entrepreneurial Orientation moderated by
the University Environment has no impact on Ecopreneurship Intention. Hypothesis
testing of the relationship between Entrepreneurial Knowledge Variables moderated
by the University Environment on Ecopreneurship Intention shows that the P-value
> 0.05 (5%), with a P-value of 0.885, indicates no value effect. From the results of
the research conducted, it shows that Entrepreneurial Knowledge moderated by the
University Environment does not affect Ecopreneurship Intention. The nature of daring
to take risks, act proactively, and always be innovative is formed not from the campus

environment but other environments outside the campus.

4.3. Discussion

Entrepreneurial Orientation has a strong influence on Ecopreneurship Intention.
Entrepreneurial orientation refers to procedures, methods, and decision-making that
result in new inputs and have an entrepreneurial character, such as risk-taking,

proactive action, and innovation. The research results show that the entrepreneurial
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orientation of students at the State University of Semarang is quite high; this is very
influential in determining a person’s intention to become environmentally friendly
entrepreneurship. Entrepreneurial knowledge has a strong influence on Ecopreneurship
Intention. Entrepreneurial knowledge is a person’s grasp of entrepreneurship with
diverse positive, creative, and inventive personalities in establishing business chances
that benefit themselves and the community or consumers. From the results of research
conducted, it shows that the entrepreneurial knowledge of students at the Universitas
Negeri Semarang is quite high, this is very influential in determining a person’s intention

to become environmentally friendly entrepreneurship.

From the results of the research conducted, it shows that Entrepreneurial Orientation
moderated by the University Environment does not affect Ecopreneurship Intention.
The nature of daring to take risks, act proactively, and always be innovative is formed
not from the campus environment but other environments outside the campus. This
is because the campus orientation to encourage students to become entrepreneurs
is still low and is still oriented towards finding work in the formal sector in devel-
oping student careers. The research results show that Entrepreneurial Knowledge
moderated by the University Environment has no effect on Ecopreneurship Intention
because entrepreneurship in the campus environment is only general, meaning that
entrepreneurs are not environmentally friendly. Environmentally oriented entrepreneur-
ship orientation is formed from students themselves and market demands for environ-

mentally oriented products.

The conclusions generated by this research have theoretical implications for the study of
marketing management and make a major contribution to the development of marketing
management theories. Based on the hypothesis test, Entrepreneurial knowledge has the
greatest influence on Ecopreneurship Intention, with a T Statistic value of 3.215; This
demonstrates that entrepreneurial education may alter students’ mindsets, attitudes,
and behavior to become actual entrepreneurs, directing them to choose entrepreneur-
ship, particularly environmentally focused business. This aligns with research conducted
by [12], [18], [19]. Therefore, entrepreneurs must have knowledge of risk and ratio-
nality, financing, idea discovery/generation, creativity, knowledge of public relations,
and competitive analysis strategies to manage growth [21]. The next research plan

can be modified again for other forms of research models, namely, through mediating
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effects on Ecopreneurship Intention. And other variables can also be added that affect

Ecopreneurship Intention.
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